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Why do we produce this magazine?
The ‘Event of The Modern Woman' has gotten lost somewhere. We have been led
astray and are now riddled with stress, anxiety, depression, chronic illness and a
{very serious} lack of hope. All while still tending to children, spouses, partners,
family: being the care takers.

With this magazine we go back, and remember what the divine, healthy Women
of our past looked like. We remember through expert knowledge, education,
experience and stories. With our technology and ability to share vast amounts of
knowledge, we pair our world with the old world, learning from one another and
having conversations we’ve forgotten to have.
We look at what being a Woman is: Here’s a HINT, we are not just ONE THING, we
are ALL THINGS.

Let’s learn from our Tribe, our Community, our Circle. Let’s Share. Let’s Listen.
Let's attune to one another, globally, and find a solution inside of it.

We recognize and celebrate diversity and understand we are all beautiful
versions of the human race within ethnicity, race, sexual orientation and
experience. No one is left behind or excluded, everyone has a space to tell their
story.



Who are our readers?
87%Women ages 18 - 34 living in
Canada.
13% are women ages 35-55 living
in Canada.
74% use natural health products
65% currently have a medical or
mental health condition
34% practice sustainable living
67% will pay more for organ food
& alternative health services/
products
80% are interested in learning
more about alternative health
practices & products

Living In:
Alberta, BC, and Ontario living in
the major city centres like Toronto,
Calgary and Vancouver/Victoria.

Our readers care about their
mental, physical and emotional
health as a whole. They understand
that medicine doesn’t always mean
the doctor, it means utilizing an
entire group of people who have
different perspectives and training
in different modalities.

They are women who are diverse in
race and sexuality and open
minded to alternative lifestyles and
mentalities.

Circulation

Birth of a Woman is a proud
member of Magazines Canada
since September 2020.

National Distribution begins with
Vol. 3/ December 2020

Est. November 2019

Frequency: Quarterly

Average page count: 98

Distribution:

• 150 printed magazines to
bookstores and grocery
stores in Toronto, Alberta and
Vancouver, including
Chapters/Indigo.

• 50 printed to online sales and
subscriptions.

• 320 digital magazine
through website
subscriptions.



Kim Wuirch is a Psychic Healer, Author, Empath, Spiritual Mentor and Archangel communicator, who works with people of all ages, to assist
with healing and spiritual growth. Kim knows that people are being awakened in waves across the world. She wants them to know they are
not alone, and they are not crazy. Kim has released 3 books since her journey began, as well as a line of successful healing products
including Energy Protection Oil. Kim also offers healing in groups known as Infinity Healing, remotely and in person. She teaches Akashic
Records, Violet Flame and Usui Reiki, Auralite classes and much more.

Contributors

Deborah Forehead Horticulturalist, First Degree Wiccan Priestess, Herbal Aficionado, and all around amazing human. Deb is a pillar in her
community and is full of esoteric and practical wisdom.

Ursula Jordaan is a creative writer in multiple genres but she's also the creator of The Happy Pill podcast - a show that openly shares our
stories of abuse, depression, and other mental health issues. This is a place of inclusion, sharing, caring, and resources to help all those in
need.

Alyssa Sheffar is an Unbridled Mama who supports and coaches women going through mental, physical, emotional and spiritual
transformation. For 12+ years she has taught many different styles of yoga, she's a Certified Holistic Nutrition Consultant, and an Equine
Assisted Learning (EAL) Coach.

Carly Banks. At The Habit Ayurvedic Wellness, Carly Banks teaches simple daily routines that support our mental, physical, and emotional
well-being. As a working mother of two young children, Carly is no stranger to feeling “busy”, and knows the importance of creating healthy
habits that feel easy to implement. As an Ayurvedic Health Counsellor, Carly promotes self-care techniques backed by thousands of years of
exploration. No new gimmicks. No equipment or supplements. Just simple actions for being well.

Jill Ethier. Jill’s clients call her the Energetic Ninja. Her online training programs, like Feng Shui and Ho’oponopono, provide you with the
energetic tools and techniques you need to easily increase your mental, physical and spiritual energy so that you can be more abundant,
fulfill your purpose more on a daily basis and improve your overall health and well-being. Her podcast, Ninja Jill KNOWS, helps you create
more of what you truly want every week. Her first book, When the Meaning is Lost, shares how to create more meaning in your life after
something hard has happened, will give you hope and will inspire you to live more fully.

Joline Hardesty Joline is a Dene/Cree First Nation of Treaty 8 Territory. She is an Entrepreneur, facilitator, and Speaker. Her business is
called Living Resilient, where she focuses on personal development, empowerment, traditional knowledge and Speaking on various topics
to help create dialogue and bring awareness in the wake of reconciliation.



Contributors

Melanie Haggert RAc TCMD RMT BFAMelanie is passionate about travel and the life lessons it teaches. She considers herself a “Jill”of all
trades. Growing up in rural Alberta gave her the chance to get her hands dirty in many different jobs/trades. She always had an affinity for
Eastern culture, medicine, art and philosophy which lead her down the path to become a registered acupuncturist. Finishing up school in
Beijing, she decided to travel through China, Tibet and Nepal before coming back to Calgary to start a career in holistic healthcare. Melanie
has her own practice and looks forward to more travel and adventures.

Nicole Pemberton. Nicole went through her own healing journey with a physical clearing of having 10 massive Fibroids removed from her
uterus. She is driven to share the knowledge she has acquired with others to disrupt generational patterns and reconnect to our bodies from
the inside-out. She weaves movement alchemy, embodiment and fusing ancestral practices within our modern society. This became the
catalyst in creating The Goddess Moves. Through her business she teaches live workshops, retreats, 6 month juicy deep dive alchemic
programs and one on one sessions.

Alycia Muijres. Country chick living in a small town. Mom. Artist. Creator. Intimacy Farmer. D.I.Y. aficionado and passionate
about turning your discards into cool and useable shit! Oh, and... Lover of plants, grower of food.

Reanna Costa Reanna is a powerful and masterful teacher who has dedicated her life to uncovering the mysteries of our body-mind. Reanna
has synthesized together a blend of works and teachings to create a powerful method of creating freedom within the Self. From a yogic and
somatic approach, Reanna leads you deeply into the body as a way to reveal, unwind and rewire the subtle layers of tension that keep us
locked in old patterns. Her approach includes movement, breath-work and guided practices within a profoundly safe and well held space. You
can learn more about her and ways to work with her at reannacostayoga.com

WramaWillis is a storyteller, writer, actor, and in-the-shower songstress. Having a love for film, television, and theatre, Wrama began
pursuing her creative dreams 4 years ago. This chocolate covered woman is passionate about telling stories that talk about social and human
equality, and the humour in this crazy thing we call life. Wrama is equally inspired by real life stories that encourage connection,
understanding and compassion for one another. She is a firm believer in the power of love, laughter and dreaming big. Wrama is the Mother
of three one-of-a-kind beautiful humans that she proudly shares with her lovely husband Roy. Together they live in Calgary Alberta, which is
on earth if you’re not familiar with Canadian geography.

Hayley Gislason A proud ‘L’ of the LGBTQ+ community, Hayley is passionate about representation, social justice, progressive ideas,
superheroes and surfing the Canadian Rockies.She is the creator and author of The Demons of Angels graphic fiction novel, a contributing
author to A Girl’s Guide to Travelling Alone e-book by Gemma Thompson and a member of Panel One Comic Creators. She works as a
marketing communications professional in the nonprofit sector in Calgary, Alberta.

Trish Felber. Business Owner Extraordinaire! Trish is a Homeopath, Intuitive, Energy Worker, and self taught IT guru. She’s also passionate
about her family and her dog (not necessarily in that order:). Mostly Trish is a dream seeker - her dream led her to homeopathy and then to
creating a clinic full of like minded practitioners working hard to help clients fulfill their own dreams of wellness.



Back Issue Segments

Content

The Book Shelf Our recommended
books, authors, videos, art pieces and
all the things that make our souls
sing!

Tales of myMixed Race Family. Yes,
We Still need a List of Do’s & Don’ts.
Danielle Faust, of OKDani.com,
speaks frankly about what it’s like
raising mixed race children. She lets
you in on some Do’s & Don’ts,
because we still need to hear them.

All the Feels - Terror: An open
dialogue about depression. Ursula
Jordaan graciously allow us to have a
glimpse into her childhood traumas,
and speaks openly about her
struggles with depression, PTSD and
anxiety. She’s a survivor with a
message.

Spring has Sprung!What that
means for your Liver and Traditional
Chinese Medicine. By Melanie
Haggert RAc, TCMD, RMT, BFA

Yoga and the enticement of
enlightenment Jesica is a Yogi, and it
wasn’t easy getting there. In fact it
still isn’t; her candid look at the road
to enlightenment will enlighten you.

Spiritual Awakening KimWuirch is
an author, spiritual healer and
practical person. She writes about her
not-so-graceful awakening as an
empathic healer.

She is calling you ... Are you
listening ... Nicole, of the Goddess
Moves, speaks on the Wild Woman
inside you, and how YOU too can
access her from within.

Cultivating Creativity “But I’m Not
Creative!” Oh, yes you are! Lyndall has
the MOST refreshing tips to get those
creative juices flowing.

Surviving Sudden Death: Healing
regret, remorse and unforgivable
choices when things end without
warning. Daring To Suck was started
by Keri-Anne to help people re-create
themselves. Now she speaks on a
very personal experience and why it
all matters.

Alyssa’s Farmacy Alyssa Sheffar
talks mental and emotional food
health!

Lesson from Heartbreak The
Goddess Moves own Nicole
Pemberton talks about her personal
lessons from emotional heartbreak,
and how she has come full circle in
growth and health.

Beautifully Whole Joline is a Cree
Dene woman with an amazing story
of culture, relationship and life-long
learning and understanding.

SummerTime of the Heart & Spleen
Traditional Chinese Medicine

Becoming Whole by Falling Apart
Yogi, Somatic and nervous system
expert, Reanna Costa speaks on how
to fully embrace healing we must
sometimes allow ourselves to fall
apart.

DIY Up-cycling Project Alycia is a
zero-waste & up-cycling aficionado!
She has a T-SHIRT GROCERY BAG
tutorial that ANYONE can do!

A Millennial’s Chronology of
Representation & Self-Discovery
Hayley is a self proclaimed proud “L”
member of the LGBTQ+, and her
coming out story is endearing, funny,
and inspiring.

Blossoming Open, from the Inside
out: An introduction to the Chakra
System

Self Care &Wellness is a Form of
Activism - how the history of racism
and slavery shaped societies view of
how women and especially women
of colour feel their worth.

What the POLY Community can
Learn from the LGBTQ+ Community
- by Hayley Gislason.

DIY Bees Wax Snack Wraps- Make
your own with upcylcled materials!



Ongoing & Series Segments

Content

Feng Shui Our resident Feng
Shui Ninja, Jill Ethier, guides you
through the basics of home
based Feng Shui!

Ayurveda Carly Banks lets us in
on a little life hack called
Ayurveda, that’s more than 3000
years old.

Fresh Finds Our picks for TOP
NOTCH local, Canadian, eco-
conscious, fair trade and
independent products!

Holistic Living Alyssa is a
holistic and energetic healer. She
gives the 101 version of what
living holistically means.

Practitioner In Focuswe
spotlight one Canadian
alternative healing practitioner or
business owner.

The Apothecary Deb Forehead
gives you a herbal focus for each
issue.

Life According to TCM By
Melanie Haggert RAc, TCMD,
RMT, BFA

All the Feels - An open
dialogue about depression,
anxiety and trauma. By Ursula

Jordaan.
Me. My Crazy, and I Actor, Artist,
writer; WramaWillis loves to talk
about her experiences. They are
heart warming and engaging. Her
musing will inspire you!

The BookShelf Our contributors
and editor choose books, online
educational videos, movies and
documentaries that they feel are
important, significant or educational
to the health of the readers.

Giveaways We consistently give
away advertisers, Fresh Finds
participants or other products/books
of interest via Facebook, website or
Instagram giveaways. To date we
have produced 5 giveaways.



Ad materials should be sent via
email to:
birthofawoman@icloud.com
Note: All electronic data will be held
for one year from date of last
insertion and all media will be kept in
archive form only.

CONTACT For assistance or material
extensions contact Tracy Loeppky,
Editor in Chief 403.481.0284.
birthofawoman@icloud.com

ACCEPTABLE FILE FORMAT Press
Ready PDF, High Resolution (300 dpi)
PNG, High Resolution Jpeg (300 dpi).
This format is acceptable for full or
partial pages. Trapping is the
responsibility of the file provider.
Please ensure all files are Print Ready
or Highest Resolution possible and
either RGB or CMYK colour format.

UNACCEPTABLE FILE FORMATS
Other file types—such as Postscript,
TIFF, EPS, native Photoshop files, or
other native application files such as
Quark, InDesign, PageMaker,
Illustrator, Freehand, CorelDraw etc.—
are unacceptable because they
introduce many possibilities for error.
PROOFS Birth of a Woman utilizes
Virtual Proofing technology for all
digital print copies. You will be sent a
full page proof in PDF form, this is the

form that the magazine will be
uploaded in, regardless of the size of
ad purchased. (This may also include
other ads if yours is less than a full
page size)

PRINTING METHOD Full color digital
press print. Mountain View Print in
Calgary, AB.

PAYMENT Payment may be made in
the form of a recognized Canadian
Financial Institution business cheque,
cashiers cheque, E-transfer, or credit
card via PayPal or Square. Please
make arrangements BEFORE
committing to an advertising plan so
as to ensure your payment is
acceptable.

Ad Size & Pricing
*All Ads MUST be sized to include 1/4” bleed in
the listed size.

Type Size Price

Center Page 8.25” x 10.625” $500

Center Spread $750

Back Page 8.25” x 10.625” $500

Inside Cover 8.25” x 10.625” $400

Full Page 8.25” x 10.625” $275
regular placement

1/2 Page 7.25” x 9625” $210
horizontal only

1/4 Page 3.55” x 4.75” $150

2-Issue Ad 3% off

4-issue Ad 5% off

Ad design available upon request. For an
additional $50, on-time set up fee. Unless
your ad size or content changes, then you
will be charged $50 for each alteration.

FRESH FINDS Product Feature
On-Going Segment

• No Fee
• Product Samples Mandatory
• High Resolution Images of Product
• One product per issue (May have
multiple products over several issues)

Products must incorporate at LEAST 2
out of the following criteria: Canadian,
fair trade, eco-friendly, re-used or up-
cycled materials, new and/or innovative,
all-natural, hand made.

NOTE: Prices, discounts and terms & conditions
subject to change at anytime, without notice.
Advertiser agrees to changes by agreeing
upon submitting to, and committing to
advertising in Birth of a Woman Magazine.

Production Specs
& Secondary Terms



Production Specs
& Secondary Terms Cont.

Ad materials should be sent via email to:
birthofawoman@icloud.com

Note: All electronic data will be held for one year from
date of last insertion and all media will be kept in
archive form only.
CONTACT For assistance or material extensions contact
Tracy Loeppky, Editor in Chief 403.481.0284.
birthofawoman@icloud.com

ACCEPTABLE FILE FORMATS Press Ready PDF, High
Resolution (300 dpi) PNG, High Resolution Jpeg (300
dpi). This format is acceptable for full or partial pages.
Trapping is the responsibility of the file provider. Please
ensure all files are Print Ready or Highest Resolution
possible and either RGB or CMYK colour format.

UNACCEPTABLE FILE FORMATS Other file types—such
as Postscript, TIFF, EPS, native Photoshop files, or other
native application files such as Quark, InDesign,
PageMaker, Illustrator, Freehand, CorelDraw etc.—are
unacceptable because they introduce many possibilities
for error.

PROOFS Birth of a Woman utilizes Virtual Proofing
technology for all digital print copies. You will be sent a
full page proof in PDF form, this is the form that the

magazine will be uploaded in, regardless of the size of
ad purchased. (This may also include other ads if yours is
less than a full page size)

PRINTING METHOD High resolution digital print by
Supreme Printing, Calgary, AB.

PAYMENT: NO PAYMENT REQUIRED for Featured
Product insert.
Featured products are a once per issue feature within
the Fresh Finds segment.

We only require samples of the specific featured product
for our own testing purposes.

Alternatively to payment; we have also set up affiliate
accounts with featured product companies who wish to
have an ongoing relationship with the magazine in the
form of consistent content.

TYPES & PREFERENCES
We prefer Canadian companies, who have a strong eco-
agenda, low impact to the environment, fair trade, low/zero
waste, holistic health, alternative health, and the like, policies.
If you are a Canadian company who does not hold any of these
standards, please contact us to discuss.

CONTRACT
No contract required. Commitment is on a per issue
basis.



1. These terms and conditions
apply to all advertising
insertion orders placed by
advertiser with Birth of a
Woman Magazine
(“Publisher”) during 2019-
2020. Publisher will not be
bound by any condition
appearing on order blanks or
copy instructions submitted
by or on behalf of the
advertiser when such
condition conflicts with any
provision contained in
Publisher’s rate card or with
its policies, regardless of
whether or not set forth in the
rate card. All references herein
to Advertiser include
Advertiser’s agency, if there is
one, and Advertiser and its
agency shall be jointly and
severally liable for Advertiser’s
obligations hereunder.

2. Publisher reserves the right to
decline or reject any
advertisement for any reason
at any time without liability
even though previously
acknowledged or accepted. If
an advertisement is accepted
for publication, the advertiser
agrees that it will not make
any promotional references to
Birth of a Woman Magazine
without the prior written
permission of the Publisher.

3. Agency commission: 15% to
recognized agencies. Bills are
rendered on publication date.
Payment in Canadian
currency required. Net due 30
days from invoice date.

Interest will be charged at rate
of 1.5% per month or, if less,
the maximum lawful interest
rate, on past-due invoices.
New advertisers must remit
payment

4. The advertiser agrees to pay
the amount of invoices
rendered by Publisher within
the time specified on the
invoice.

5. Orders 30 days beyond
current closing date will be
accepted only at rates
prevailing, and only on a
space-available basis (and
subject to the other terms and
conditions herein). Orders
containing incorrect rates may
be accepted and if accepted,
charged at regular rates. Such
errors will be regarded as only
clerical.

6. All agencies or direct
advertisers must supply
Publisher with a legal street
address and not just a post
office box.

7. Orders specifying positions
other than those known as
designated positions are
accepted only on a request
basis, subject to the right of
Publisher to determine actual
positions.

8. Rates, conditions, and space
units are subject to change
without notice. Any discounts
are applicable during the

period in which they are
earned. Any and all rebates
from earned discount
adjustments must be taken
by the advertiser within six (6)
months following the period
in which such rebates were
earned or they will be deemed
expired.

9. Schedule of months of
insertion and size of space
must accompany all orders
and are binding upon
advertiser upon receipt unless
terminated in writing prior to
the applicable closing date(s).
So-called “space reservations”
are not considered by
Publisher as orders or binding
upon it in any way.

10. Reproduction quality is at the
advertiser’s risk if Publisher’s
specifications are not met or if
material is received after
closing date even if on
extension. All queries
concerning printed
reproduction must be
submitted to Publisher within
45 days of issue date.

11. Advertising media will be
destroyed, if not ordered
returned, 12 months after last
use without liability.

12. No rebate will be allowed for
insertion of wrong key
numbers. As is the case with
typos or misrepresentation of
ad due to development error.

13. The advertiser agrees that in
the event Publisher commits
any act, error, or omission in
the acceptance, publication,
and/or distribution of their
advertisement for which
Publisher may be held legally
responsible, Publisher’s
liability will in no event exceed
the cost of the space ordered
and further agree that
Publisher will not under any
circumstance be responsible
for consequential damages,
including lost income and/or
profits.

14. The advertiser represents that
it not only has the right to
authorize the publication of
any advertisement it has
submitted to Publisher, but
that it is fully authorized and
licensed to use (i) the names
and/or the portraits or pictures
of persons, living or dead, or of
things; (ii) any trademarks,
service marks, copyrighted,
proprietary, or otherwise
private material; and (iii) any
testimonials contained in any
advertisement submitted by
or on behalf of the advertiser
and published by Publisher,
and that such advertisement
is neither libellous, an invasion
of privacy, violative of any third
party’s rights, or otherwise
unlawful. As part of the
consideration and to induce
Publisher to publish such
advertisement, the advertiser
agrees to indemnify and save
harmless Publisher against all
loss, liability, damage, and
expense of whatsoever nature

Terms & ConditionsFor Advertising



14. (“Losses”) arising out of
copying, printing, or
publishing of such
advertisement (“Claims”).

15. In the event that any
advertising campaign for
advertiser includes
sweepstakes, contests, email
distribution and/or other
promotional elements which
are managed either by the
advertiser or by the Publisher
on behalf of the advertiser,
the advertiser also agrees to
indemnify and save harmless
Publisher against any and all
Losses arising out of the
publication, use or
distribution of any materials,
products (including prizes) or
services related to all such
promotional elements
provided by the advertiser
including, without limitation,
those arising from any
Claims.

16. The advertiser agrees to and
does indemnify and save
harmless Publisher from all
loss, damage, and liability
growing out of the failure of
any sweepstakes or contest
inserted by them for
publication to be in
compliance and conformity
with any and all laws, orders,
ordinances, and statutes of
Canada, or any of the
provinces or subdivisions
thereof.

17. All orders accepted are
subject to acts of God, fires,
strikes, accidents, or other
occurrences beyond
Publisher’s control (whether
like or unlike any of those
enumerated herein) that

prevent Publisher from
partially or completely
producing, publishing or
distributing Birth of a Woman
Magazine.

18. All advertisements must be
clearly identified by the
trademark or signature of the
advertiser.

19. Words such as
“advertisement” will be
placed with copy that, in
Publisher’s opinion,
resembles editorial matter.

20. Cancellations must be in
writing. Cancellations for
orders are not binding on
Publisher unless in writing
and received at least 45 days
prior to the advertising
closing date for inside or
outside cover pages and for
all inside pages, prior to the
advertising closing date.
Thereafter, orders may not be
cancelled or changed by the
advertiser without the
acknowledgement and
acceptance of Publisher. If
orders are not timely
cancelled, the advertiser
agrees that it will be
responsible for the cost of
such cancelled
advertisements.

21. The advertiser agrees to
reimburse Publisher for all
fees and expenses, including
its attorney’s fees, incurred by
Birth of a Woman Magazine
in collecting or attempting to
collect charges owed for
advertising placed pursuant
to this Agreement.

22. The parties agree that the
details contained on orders
will be treated as confidential

or proprietary information
and shall not be disclosed to
third parties.

23. Should Birth of a Woman and
it’s affiliates acquire any new
magazines beyond the
current list of publications,
the advertiser will not be
entitled to any discount with
respect to such newly
acquired titles during the
term of this Agreement.

24. The advertiser is responsible
for any and all rate base
increases that occur
throughout the contract
period. Rate base
adjustments are NON-
NEGOTIABLE.

25. All issues related to
advertising will be governed
by the laws of the Province of
Alberta applicable to
contracts to be performed
entirely therein. Any action
brought by advertiser against
Publisher relating to
advertising must be brought
in the provincial courts in
Alberta, Canada and the
parties hereby consent to the
jurisdiction of such courts

26. Production Specs &
Secondary Terms Ad
materials should be sent via
email to:
birthofawoman@icloud.com
Note: All electronic data will
be held for one year from
date of last insertion and all
media will be kept in archive
form only.

27. CONTACT For assistance or
material extensions contact
Tracy Loeppky,
Editor in Chief
403.481.0284.

birthofawoman@icloud.com
28. ACCEPTABLE FILE FORMAT

Press Ready PDF, High
Resolution (300 dpi) PNG,
High Resolution Jpeg (300
dpi). This format is acceptable
for full or partial pages.
Trapping is the responsibility
of the file provider. Please
ensure all files are Print
Ready or Highest Resolution
possible and either RGB or
CMYK colour format.

29. UNACCEPTABLE FILE
FORMATS Other file types—
such as Postscript, TIFF, EPS,
native Photoshop files, or
other native application files
such as Quark, InDesign,
PageMaker, Illustrator,
Freehand, CorelDraw etc.—
are unacceptable because
they introduce many
possibilities for error.

30. PROOFS Birth of a Woman
utilizes Virtual Proofing
technology for all digital print
copies. You will be sent a full
page proof in PDF form, this
is the form that the magazine
will be uploaded in,
regardless of the size of ad
purchased. (This may also
include other ads if yours is
less than a full page size)

31. PAYMENT Payment may be
made in the form of a
recognized Canadian
Financial Institution business
cheque, cashiers cheque, E-
transfer, or credit card via
PayPal or Square. Please
make arrangements BEFORE
committing to an advertising
plan so as to ensure your
payment is acceptable.
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